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jazz festival

From Mew Orleans to Contemporary lazz,
in South Devon's premier seaside resort

FRIDAY 19 to SUNDAY 21 NOVEMBER 2004

ALAN GRESTY/BRIAN WHITE RAGTIMERS 8 RDGER MARKS' ARMADA JAZT BAMD
STAMN SULIMANN ¥ GEE GALLO MIMETTO POMES (UIKTtaly) @ YERTAM WESTON
CUFF BILLETT S HEW EURDOFA |JAZY BANMD = JOHM SHILLITO™S SELECT SIX
AMITA WARDELL QUARTET = THED TRAYIS QIUMRTET = HAREN STREET TRIO
PAUL MUNMERY™S SInd STREET with MARILYM MIDDLETON = ZENITH HOT 5TOMPERS
ERAD'WEBES KD » FRANCO FRCCIMMO TRID § DES BADDN'S RED HOT SYNCOPATORS
JGHATHAN IDIAGEONTA QUARTET = RICHARD LEACH'S 7 5TARS OF JATT = |JATT TRILOGT
TOMNT DAYIS QUSRTET with FADT EAMES = EMOMA CLARK TRID = ROBEM REECE AFTBAND
SUE KIBBEY QUARTET with TRURD SCHOOL JATT CHOHMR » ORIGINAL RAGS
RUTH HAMMOND TRED = LUSHLIFE = JEREMY HUGGETTS EAND OF GOLD
FENMIES FROM DEVOM a FETE CAMTER QUEARTET m DEVOM ¥]O » SUENGES FESTE|CE
ESP QUINTET = TEGNMOUTH COMMUNITY COLLEGE JAZT BAMDE and imudh i

Tickets and information from TIC, The Den, Teignmouth
TQl4 BEE. {DI&"M 215666 or 24-hr answerphone 778333
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Tom & Chris Baron present their sixth MIUTSICIANS
S Winging Jazz Party BEMNEVOLENT FUND

SAT 30th April to MON 2nd May 2005
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Featuring from the USA in co-operation with
Mat & Rachel Domber “The Statesmen of Jazz”

WARREN VACHE BUCKY PIZZARELLI
JOE WILDER JOHNNY VARRO
WYCLIFFE GORDON BoB CRANSHAW
HOUSTON PERSON I JACKIE WILLIAMS

HOWARD ALDEN MARTY GROSZ

DAN BARRETT ED METZ JNR

JOHN BUNCH KEN PEPLOWSKI

EDDIE ERICKSON RANDY SANDKE

JOEL FORBES MARK SHANE
and REBECCA KILGORE ... plus from the UK

ALAN BARNES ENRICO TOMASSO

MALCOLM CREESE Roy WILLIAMS
LEN SKEAT BoBBY WORTH
and from Finland: ANTTI SARPILA

FOR FURTHER INFORMATION CONTACT:
20 Stockydale Road, Blackpool FY4 5SHW
Tel: 01253 764012 Email: c.baron1@excite.com
www.swingingjazzparty.com
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SEGRETS OF
ONLINE SWING

Ten years ago, hardly any jazz musicians or
venues had websites, and snail mail and the
phone furnished all the connections. Today,
the expectation is growing that information
should be reachable at the click of a button.
EMMA KENDON looks at the influence the
internet is having on the jazz economy.

Stacey Kent - using the new
media to the full

STACEY KENT's sophisticated
website, up and running since 1997,
has a wonderful quote from
Humphrey Lyttleton right at the top -
and information on all of her CD
releases, with thumbnail pictures
each linked to background info, sound
clips, reviews, where to buy, regularly
updated news items, forthcoming
concerts and an invitation to join her
mailing-list.

It's a superb example of a jazz
musician reaping benefits directly
from the information technology
revolution of the past decade. The
feel of the site complements Kent's
classy, romantic style, and it's so well
organised that straight from the
homepage the fan - and for that
matter the journalist and promoter,
can find what he or she wants at
once. Running across the top is a
menu offering a biography, itinerary,
interviews, live reviews, contact
details and access to the guest book.

Stacey Kent says: ‘I can't tell you
specifically how it has affected CD

sales but | can tell you generally that
it has made an enormous difference.
Let me give you a perfect example.

‘In 1998, a very popular news and
arts TV show in the USA called CBS
Sunday Morning, aired a 12-minute
piece on me. | was just at the
beginning of my career and Candid
Records had almost no distribution in
the USA. Up until | came along,
Candid's catalogue was full of jazz
classics, such as Charles Mingus and
Booker Little CDs, so they had a hard
time getting any new CDs on to the
US market.

‘However, after CBS Sunday
Morning, which is nationally
broadcast, there was a very big
demand for my albums. Up until then,
nobody could find my CDs in the USA
shops, but thankfully, on account of
the internet and people being so
resourceful, new fans went surfing in
search of information on the internet.
They came across my website and
across amazon.com, because we had
no store distribution but were being
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sold on amazon. My current CD at the
time was The Tender Trap. After that
TV show, it sold over 10,000 copies on
amazon.com in one weekend alone.
We hit number 2 on the USA
Billboard Charts the following week.
After that, Candid was able to get a
distribution deal and things have been
radically different for me and for
Candid in the USA ever since.

‘Without my site or amazon's, that
never could have happened. Being on
a minor label, where publicity
resources are not abundant, we
discovered that the internet made an
absolutely crucial difference.’

This is by no means the only kind
of feedback Stacey Kent has had
through the internet - there has been
an immense amount directly from
fans. Kent waxes lyrical about the
emails she receives in the late
evening after a gig when punters have
rushed home and gone online

—

immediately to tell her how much they
enjoyed the show.

Even if you don’t yet have your
own website, it's vital for musicians to
be aware that many audience
members now rely at least partially on
websites offering listings for gigs in
their area, and some are also
subscribers to local email bulletins
giving listings.

In the Brighton area, pianist Terry
Seabrook of Cubana Bop religiously
maintains a weekly email bulletin
covering as an area as far afield as
Worthing, Hastings, Haywards Heath
and Eastbourne as well as Brighton.
Users of these bulletins may not
bother looking in printed listings in
their local papers any more. Bands
now have to familiarise themselves
with such online services in their
area, and make sure they send the
info to people like Seabrook.

continued on page 23
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